Contact us to find out how HRA Gray & Pape can
help you to build your future by preserving your past.

Your unique
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legacy and achievements

Missoula, Montana

Portland,

have created a heritage

worth recording.
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tells your story in the format that suits you and your organization while ad-
hering to the highest standards of historical practice. We can help you celebrate your organizational past,
plan for its future, and recover the heritage that is unique to your organization.

Our Ph.D. historians have expertise in business and institutional history, environmental history, the
history of technology, and urban history. They are adept at conducting detailed documentary research as
well as oral history and use these skKills to create a history that is rich in detail.

Our research and writing put your organization's story in full historical context, underscoring how it
was affected by, and in turn influenced, larger currents of American history. We will show how past experi-
ences have shaped your company and are relevant to today's challenges.
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Why is the history of
your company so im-
portant? To make
sound decisions to-
day, you need to know
where you have been.

Corporate histories
enable shareholders
and managers to un-
derstand the value of
your organization’s
past, enhancing their
ability to address is-
sues, evaluate and
develop policy, formu-
late strategic plans,
and direct change.

Oral history is an ideal
way to begin recording
your company’s past.
Founders, past and
present staff, and peo-
ple affected by your
organization’s activi-
ties possess valuable
knowledge that adds
life to the story of your
organization and can't
be found in institu-
tional records.

A well-done corporate
history preserves

the story of your
organization and
serves as a record of
institutional

memory and heritage.
It helps communicate
your company’s
unique accomplish-
ments, character, and
vision to employees,
shareholders, custom-
ers, benefactors, the
news media, and the
general public.



